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研究の概要（200～300字で記入、図･グラフ等は使用しないこと。） 

This  s tudy at tempts  to analyze  different  aspec ts  of  the  tour ism industry of the  

Republ ic  of  Ar menia ,  in  macro  and micro level ;  i t s  impact  on the country’s  economic

 development  global ly and i ts  role  in the  communit ies  l ivel ihood (homestay/community

 based  tour ism)  and regions  development .  Especial l y to  f ind out  the  major  chal lenges  

of  tour ism indus try of  the Republ ic  of  Armenia.  
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研究成果の概要（図･グラフ等は使用しないこと。） 

T o u r i s m  i n d u s t r y  o f  A r m e n i a  h a s  a l l  p o t e n t i a l  t o  b e  a s  a  t o o l  f o r  

t h e  c o u n t r y ’ s  d e v e l o p m e n t  ( i n  e a r l i e r  s t u d y  a n a l y z e d  I n p u t - O u t p u t  

t a b l e  o f  A r m e n i a ) .  

Af ter  independence t he  dramat ic  change of  the country ’s  economic  s i tuat ion  and 

s t ructural  changes  a l though had  negat ively inf luenced on  touri sm industry,  fortunately 

good changes  took  place and touri s ts  ar r ivals  s tar t  dramatical ly increasing after  

2000s.Numbers  of  internat ional  touris t  a r r ivals  to  Armenia (1995-2014,World Bank)  

increased sharply,  f rom  12000 in 1995 became 1204000  in 2014 increas ing  by 100.3  

t imes in  20 years .  Even Global  Financial  Cris is  was not  in f luent ia l  for  v is i t ing 

Armenia .     

From World Travel  & Tourism data( for  the  years  2000 -2015) can  be seen that :  

  GFC only temporar i l y s lowed the  t rend ( to ta l  and di rec t  cont r ibut ion to  

GDP),  al though capi tal  investments  increased  in  that  period .  

  In  16 years  the  di rect  cont r ibut ion  to  GDP increased  8 .2  t imes,  vi s i tor  

export  increased 7.7  t imes  

  Visi tor  export  share  to  the total  export  recorded 30.8% in 2014 ,  which is  

the  highes t  record compare  to  other  countr ies  in  the world .  

 

In  Soviet  Era tourism genera l ly was domest ic tour ism;  people  were not  only s t rongl y 

encouraged to t ravel  wi thin their  own count ry but  were  also provided the  opportuni t y 

to  do so .  Most  companies  (which were s ta te  owned)  had  thei r  own hol iday resort s  b y 

the  sea or  l akes  or  at  spa resor ts  where  thei r  employees  could enjoy a  week’s  hol iday 

with  thei r  fami l ies  at  a ffordable pr ices .  (Papp,  et  al . ,  2011,  ci ted  Light  and  

Dumbraveanu,  1999).  Before  1992 most  touris t s  were  only able  to  enter  the Soviet  

Union  wi th visas  and t ravel  i t ineraries  provided by s tate t ravel  ag ency,  In touri s t .  

Like  North  Korea today,  v is i tors  exper iences  were  t igh t ly control led,  prepared with 

propaganda,  wi th  some t ravelers  conversat ions  and  act ions recorded  and  reported  

(Nesterov,  2011) .   
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研究成果の概要 つ づ き  

Conducted  survey,  for  f inding out  the degree of  populari t y  of  the Republ ic  of  

Armenia as  tour is t ic  dest inat ion,  by using two del ivery modes for  the 

quest ionnaire:  onl ine and off l ine (hard  copy mode).   

  Online  quest ionnai re  and  dis t r ibuted among 4  univers i t y  foreign  s tudents  

of  Japan:  Rikkyo Univeri s ty,  Tokyo In ternat ional  Universi t y,  Tokyo 

Universi t y of  Foreign  Studies ,  and  Universi t y of  Tsukuba (col lected  100 

responses) .   

  Offl ine  (hard  copy)  of  the  ques t ionnai re  d is t r ibuted  among the  members  of 

Kawagoe-Salem associat ion  (part icipated  family members  of  few of  the 

associat ion members) ,  Kawagoe c i ty,  Japan ,  with the  help  of  the  Satomi  

Maruyama:  memb er of  Kawagoe-Salem associat ion ( col lected 40  

responses) .   

Col lected  onl ine  quest ionnai re  data  showed that  f rom 100 responses  72 knew 

about  Armenia  (various  nat ional i t i es )  and col lected  hard copy data (only 

Japanese nat ional i t i es )  showed that  50% knew about  Armenia .   

On the ques t ion do  they watch any advert i sement  or  TV program about  

Armenia,  on ly 33% answ ered;  yes .   

The quest ionnaire included  a  quest ion  related to  the factor,  which would at t ract  

respondents  to  vis i t  count ry,  wi th the  answer choices ;  nature ,  cul ture,  new 

dest inat ion  and others .  On which  45 respondents  chose:  nature,  62 chose:  cu l ture,  23  

respondents  chose:  new dest inat ion,  and 8 chose:  other  s  by ment ioning food,  people,  

t radi t ions and archi tecture (answers  are with  mult iple choices) .  

Cons ider ing to  the at t ract ing factors ,  Armenia has  al l  resources  for  at t ract ing 

touris ts ;  r i ch with nature,  cul ture ,  t rad i t ions  and  has  unique archi tecture .   

Armenia  has  to  give  much at tent ion  on  spreading  more  informat ion:  

advert isement ,  about  the count ry's  tour ism indust ry and at t ract  more touri s ts  

from various  countr ies  (apar t  f rom incoming huge number  of  Dia spora  

members) .  Especial ly focus on Asian count r ies ,  s ince Asia i s  the  cont inent  with  

big number of  popula t ion and  wi th  the t ravel l ing habi t  a t  l east  once  a year,  

which  makes  i t ’s  a  market  wi th big number  of  potent ial  touri s ts .  
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