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研究の概要（200～300字で記入、図･グラフ等は使用しないこと。） 

This research  a ims  a t  ana lyzing the  impact  of  tour i sm on economic  development  of  the  

Republ ic  of  Armenia ,  to  research  the  exis tence   and  popular i ty  of  the  homestay  

(communi ty  based)  t ype  of  tour i sm in  Armenia .  

 

The  s tudy a t tempts  to  ana lyze homestay  (communi ty  based)  tour i sm t rends  and  changes ,  the  

exper ience  of  o ther  count r ies  i n  i t (conduct ing  survey) ,  to  e luc ida te  how i t  i s  o rganized ,  

managed and  regula ted ,  which  are  the  respons ib le  bodies  for  the  development  of  homestay  

tour i sm and homestay tour i sm -re la ted  bu s iness ,  communi t ies ’ wi l l ingness  and degree  of  

involvement  in  tour i sm indus t ry.  

 

キーワード（研究内容をよく表しているものを３項目以内で記入。） 
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研究成果の概要（図･グラフ等は使用しないこと。） 

Recent ly t ravel l ing has  become one of  the  inseparable  par ts  of  our  l ives .  We t ravel  at  

least  once  in  a  year,  even i f  i t  i s  wi thin  the  borders  of  our count r ies .  The motivat ions  

for  t ravel l ing are many;  f rom the  des ire to  gain  knowledge  to  the wonders  that  make 

our world the  mo st  beaut i ful  planet  in  our  solar  sys tem.  Amongs t  al l  o f  these ,  one 

could  argue that  the  s ingle  biggest  motivat ion  for  t ravel l ing is  s imply a  change in  

dai ly rout ine.   

 

We are  hardly back  f rom one t r ip  before we s tar t  planning the  next .  Travel l ing has  

become so  much par t  of  annual  rout ines  that  i t s  impact  on economies can no  longer  be 

understated.  In  2014,  over  1 .1  bi l l ion  people  t ravel led  outs ide  thei r  home count r ies  

and in ternat ional  tourism receipts  were over US$ 1.2 bi l l ion ,  tour ism indust r y 

cont r ibuted  about  10% to  the  wor ld  gross  domest ic product  (GDP).These f igures  show 

that  the  tourism indust ry impacts  on the  world economy.  

The desi re to  re turn  with  some form of  knowledge of  the dest inat ion  v is i ted has  led  to  

a shi f t  f rom t radi t ional  ci t y and hotel  s t ays ,  to  more  adventurous  vis i ts  to  remote  

areas ,  vi l l ages ,  wi th  many previously unknown dest inat ions  gain ing populari ty,  and  

with  ex tens ion of  t ime on t r ips  to  be  able to  proper ly explore have become more 

common.  Recent ly r icing  the  populari t y of  homestay(community based) 

tourism(touri s ts  are  hosted  by a  local  famil ies ,  whi le engaging in  both  t rad i t ional  

l ivel ihood and                                       touri s t  act ivi t i es )  and  

the  r ise of  popular i ty  homestays  can  be at t r ibuted  to  three main motivators  

 

1 .  Homestays  are much cheaper than s taying in  the hotel .  

2 .  The desi re to  know the  locals  and the way they l ive f rom the  inside;  when people 

vis i t  places  and  s tay in  the  hotels ,  v is i t  museums,  eat  in  the restaurant ,  they go  

back  home without  much interact ion with  the locals  and hence not  much 

knowledge of  thei r  l ive l ihood is  gained.   

3 .  More and  more tour is ts fee l  a  need to  help communit ies  develop.   

 

From the  analys is  of  tourism indust ry of  Armenia(with  respect  to  homestay tourism)  

found that  there  are few NGOs,  a ssoc ia t ions ,  p ro jec t s  which  a re  opera t ing  towards  

eco tour i sm,  agr i - tour i sm o r  he r i tage  tour i sm and  p ro jec ts  re la t ed  to  commun i ty (homes tay)  

tou r i sm deve lopmen t .  One  o f  those  i s  T he  Armenian  Eco tou r ism Assoc ia t ion  (ARMECAS),  

wh ich  was  c rea ted  in  1997  to  un i te  the  people  who  cons ider  eco tou r i sm a s  a  means  of  su s ta inab le  

deve lopmen t  o f  the  count ry.  

The  mis s ion  o f  the  ARMECAS is  to  p rov ide  suppor t  and  ass i s t ance  to rev ive  and  re s to re  the  

na tu ra l  and  cu l tu ra l -h is to r i ca l  he r i t age  o f  Armen ia ,  as  we l l  a s  to  improve  the  we l fa re  o f  the  

popula t ion  th rough  the  deve lopmen t  o f  eco tour ism.   

O ther  p ro jec t  “Ta tev  Reviva l  P ro jec t”  i s  under  governmen ta l  suppor t  and  a ims  to  combine  the  

s ign i f icance  o f  Ta tev Monas te ry wi th  the  cons t ruc t ion  o f  neces sa ry in f ra s t ruc ture  and  

communi ty  deve lopment  tha t  wi l l  deve lop  the  reg ion  in to  an  a t t r ac t ive  wor ld -c la ss  tour is t  

des t ina t ion .  From“ Ta tev In fo  Cen te r”  webs i t e  found  tha t  few vi l lagers  (11 )  i n  the  ne ighborhood  

of  the  Ta tev  Monas te ry have  s ta r ted  hos t ing  tou r i s t s  and  the  p r ice s  fo r  homes taying  in  Ta tev  a re  

6000  AMD (wh ich i s  about  12  USD).  

There  a re  few homes tays  in  Tavush  reg ion ,  Di l i jan  c i ty,  wi th  the  s imi la r  p r ice s ,  a s  we l l  t here  a re  

few inAren i  v i l lage  which  i s  famous  wi th  the  wine r ies ,  and  wine  fe s t iva l .  Tour i s t s  f low to  the  

Aren i  i s  h igh  fo r  the  summer  and  au tumn per iod ,  wi th  rega rd  to  the  even ts .  
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研究成果の概要 つ づき  

For  bet ter  unders tanding of  the ways  of  how does the homestay tourism operates ,  the  

s tudy focused  in  analyzing  homestay touri sm of Thai land ,  s ince i t  i s  known wi th i ts  

successful  projec t  of  homestay tourism.  The example  of  pro jects  supported  by REST 

is  the  Koh Yao Noi  Eco-Tourism Club.  As the core of  i t s  ac t ivi t i es ,  by the  mid -1990s,  

the  Koh Yao Noi  Eco -Tourism Club had ini t ia ted  a very popular  homestay (or  

ecotourism)  project ,  today recognized and cert i f ied  by the  Thai  government .  

Conducted survey (with  the  suppor t  of  the  N at ional  Ins t i tu te  of  Development  

Adminis t rat ion ,  Bangkok,  Thai land)  Ayuthaya and  Amphawa dis t r ic ts  were  chosen  

due to  their  r ich t radi t ions ,  h is tory,  rel igion  and nature .  Both d is t r icts  provide  

cul tural  touri sm in  the  form of  events / fes t i val s  related  to  Buddhism and as  such  they 

are  wel l  known when i t  comes  to  homestay (community -based  tour ism). Information  

related to  the v is i ted 19 hosts  was received from the web or  by word  of  mouth,  s imply 

just  asking the locals  in  the  s t reet .  7  and 12hos ts  are  interv iewed in  Ayut thaya 

andAmphawa,  respect ively. In  bo th  d i s t r ic ts  the  communi t ie s  have  h igh  wi l l ingness  to  be  

invo lved  in  the  tou r i sm indus t ry  ac t iv i t ie s ,  s ince  the y ge t  more  income  pe r  mon th  and  they l ive  

wea l th i e r.  A l though  they a re  wi l l ing /by t he i r  though t  r eady of  be ing  involved  in  tour ism 

indus t ry,  the re  a re  ma jor  ba r r i e r s  fo r  the  homes tay tour ism deve lopmen t  (on ly one  o r  two 

persons  f rom the  s t a ff  o f  b ig  ho te ls  speak  E ngl ish  and  have  educa t ion  re la ted  to  the i r  job  

desc r ip t ion ) .The  ba r r i e rs  a r e  l i s ted  be low:  

  Language barr ier ( the level  of  Engl i sh  proficiency of  the hosts )  

  Lack of  the ski l ls  re lated  to  the  management  and planning  

  Lack of  cooperat ion  among hosts  

It  i s  necessary to  pay a t tent ion to  these breaking barr iers .  The language barr ier  may 

cause  the  loss  of  the  potent ial  (new comers)  and  repeated  tour is t s ,  al so  loss  of  

oppor tuni ty to  advert ise the local  products  to  the touri s ts  thoroughly,  which in  i ts  

turn means to  lose costumers  for  two to  three markets .  The lack of  management  and  

planning  sk i l ls  may br ing to  the  worst  effect ,  which  is  the  bankruptcy of  the hosts  

(new formulated business  owners) .  Strong cooperat ion  among hosts  wil l  be,  

especial ly,  he lpful  for  those  who are newly involved in  homestay touri sm indust ry 

and just  s tar t  hos t ing t ouris t s .  They wil l  have the oppor tuni ty to  learn the  experience  

of  the  good/successful  examples  and  the ways  on  how to  get  to  that  poin t .Al though 

the  hos ts  have guests / touris ts  only over the  weekend,  the  barr iers  reso lut ion by 

organiz ing a  commit tee  which  knows the  community’s  needs and  how to  use of  al l  

power  and  capabi l i ty of  the  communi t ies ,  may br ing the r ise of  revenue f rom touri sm 

in part icular  di s t r ict s  and  make the dis t r ict s  more  developed.  

The benefi t  f rom homestay tourism is  real ly remarkable.  By developing and  

promot ing more  of  this  t ype  of  touri sm,  the  indust ry wil l  be  decent ral ized  and  hence 

make the par t icipat ing communit ies  askey actors  in  the tourism indust ry act ivi t ies .  

This  br ings di rec t  benefi t  to  the communit ies  in  the form of  di rect  addi t ional  income 

from stays ,  food ,  and sale of  handmade products .  If  there is  a  coordinated  

coopera t ion  of  the  community members ,  a  successful  business  model  can be created ,  

which  wil l  further  benefi t  the community development .  Being involved  in  homestay 

tour ism wil l  al so motivate  the community members  to  gain  knowledge rela ted  to  

s tar t ing and running businesses ,  as  wel l  as  increase  the  need  and  desi re  to  learn  other  

languages,  especial ly the Engl ish language,  which wi l l  help  thei r  in teract ion  with  the  

touris t s /guest s .  
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